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Mrs. A. Rates High as Gas Promotion 


by S. F. Wikstrom 
Promotion Manager 
American Gas Association 


EVER has a promotional campaign 
N brought so much to the gas indus- 
try as the Mrs. America contest. 

That certainly is not belittling the Old 
Stove Round-Up, the Spring Style Show or 
any of the very successful promotional cam- 
paigns which the 
PAR plan has 
spearheaded for the 
industry. The very 
fact that these pro- 
motions are carried 
on each year, under 
one title or another, 
is proof that they 
serve effectively to 
stimulate sales of 
gas and gas appli- 
: ances. 

S. F. Wikstrom Dut—the Mere. 
America contest brings returns of a differ- 
ent nature. This is a campaign that reaches 
right into the home. It seeks to glamorize 
that very essential person—Mrs. Home- 
maker. 

Now, she has grown in importance in the 
minds of the gas utilities, the gas appliance 
manufacturers, the dealers and scores of 
business, civic and social groups to the point 
where they are vying for the privilege of 
naming their individually outstanding home- 
maker. 


Among the Sponsors... 
Gas Appliance Manufacturers Association, 
domestic range division 
Whirlpool Corporation 
Robertshaw-Fulton Controls Co. 
John Wood Company 
Servel, Inc. 
AVCO Mfg. Co., American kitchens division 
Wearever Aluminum 
Milner Products Corp. 
Necchi-Elna Sewing Machine Corp. 
Better Living 
Mrs. America Homemaker’s Guide 
Ellinor Village, Fla. 
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No small part of this tremendous appeal 
to the imagination and the pride and am- 
bition of homemakers can be attributed to 
the great domestic and international suc- 
cess achieved by Mrs. America of 1955, 
Mrs. Wanda Jennings, the strawberry blonde 
housewife and mother, from St. Louis. Mrs. 
Jennings visited 8 countries during a 4- 
week trip through Europe. She won the ad- 
miration and esteem of housewives in each 
of the countries she visited. Her visit car- 
ried sufficient prestige for news services to 
cover her trip extensively. Literally thou- 
sands of stories appeared in American 
newspapers, all with most favorable com- 
ment on the ambassador from America’s 
homes. 

Mrs. America, last year, lifted the house- 
wife into the realm of glamorous person- 
alities. Certainly, no other promotion 
launched by AGA merited such attention 
on national radio and TV programs and in 
the newsreels. 

Last year’s success has brought an ava- 
lanche of applications for entry into the 
contest to select Mrs. America of 1956. 
Nearly 100 gas utilities are sponsoring local 
contests. They are being aided and sup- 
ported by dealers and civic groups in their 
communities. The contest already has 
brought many thousands of customers to 
the floors of utility companies and dealers 
to obtain application blanks. 

Better Living has produced a 16-page sec- 


Inthe Mrs. America Contest... 
88 gas companies, with a total of 

11-million meters—approximately 

44% of the gas industry total. 


tion to stimulate the desire of American 
women to win the title of America’s top 
homemaker. This section features an all- 
gas model home in Garden City, a new de- 
velopment near Pittsburgh. 

The new status of the homemaker is be- 
ing emphasized. While personal attractive- 
ness is an asset, the ability to cook, to sew, 
to plan meals and to efficiently operate a 
home under normal and, sometimes, under 
emergency conditions is the major basis for 
selection of Mrs. America. 

At a recent meeting of the AGA Mrs. 
America Committee, it was decided unani- 
mously that no contestant would appear 
publicly in a bathing suit as a part of the 
contest. While the 1956 winner may appear 
on a number of different programs, as Mrs. 
Jennings did, this is not primarily a con- 
test of feminine pulchritude. 

This is reflected in many of the local and 
state contests. Dignity is supplanting em- 
phasis on contour Statistics as the theme 
of the contests. 

At Cleveland, the contest will be fea- 
tured by a display at the Home and Flower 
Show. The California selection will be 


Mrs. Jennings, at home with her husband, Madison Jennings, and her 9-year son, Michael. 








Mrs. America, 1955 


made at a celebration in the Coconut Grove 
in Los Angeles. Two borough newspapers 
are sponsoring and featuring a Battle of 
the Boroughs to seek Mrs. Brooklyn in the 
New York State contest. The Pittsburgh 
Press is featuring the contest with a roto- 
gravure section. 

Newspaper clippings received by the 
thousands at AGA headquarters testify to 
the tremendous enthusiasm that the Mrs. 


America contest has awakened. These news 
stories consistently convey the thought that 
this is a contest for homemakers, not for 
beauties seeking a screen or theatrical 
career. The contestants know that they will 
be judged by competent home economists, 
editors and other qualified judges on their 
real ability as homemakers. This contest is 
not dependent upon a single recipe, perhaps 
inherited from a grandmother. It is an hon- 
est and sincere effort by AGA and the affili- 
ated manufacturer-sponsors—by the gas 
industry—to honor a personable and effi- 
cient homemaker with a title she will have 
to earn in competition—Mrs. America of 
1956, 

On May 9, in Florida, when one con- 
testant is crowned “Mrs. America,” she will 
be launched immediately on the road to 
fame through television, movie news cam- 
eras, wire services and other media of com- 
munication that will be present. 

Yes—this is the greatest promotion cam- 
paign ever launched on the behalf of the 
entire gas industry. 


Mrs. America 1955 stands beside her John 
Wood automatic gas water heater. 


Hamburg Gas Works food technicians saluted Mrs. America with an arch of soup ladles, 
during her visit to Germany as part of her European trip. 


44 


24%2-MILLION MORE HEATING 
CUSTOMERS IN 2 YEARS 


During each of the next 2 years, | 
million additional homes in the Unite 
States will install gas heating equipment, ac 
cording to the most recent gas househeat 
ing survey by American Gas Associatio: 
These new installations will bring the tota 
to 16'%-million gas heated homes by th 
beginning of the 1956-57 winter. 

The expected gain in heating customer 
follows the pattern in previous studies. The 
widespread acceptance holds favorable im 
plications for the gas utility industry, since 
adoption of gas heating improves the fre 
quency of installation of other gas services 
in the home. 

The most significant gains during the 
next 2 heating seasons will occur in the East 
North Central states, where approximately 
350,000 new customers will be added each 
year, increasing the gas heating customers 
in this area by 27%. About 342,000 gas 
heated homes will be added in the Middle 
Atlantic area in the 2-year period, repre- 
senting an increase of 22%. New England, 
starting from a relatively low level of gas 
househeating, will add 113,000 users, equiv- 
alent to an 89% advance. 

It is estimated that 56% of the new in- 
stallations in the 2-year period will be in 
new dwelling units, with the remainder rep- 
resenting conversions in existing homes. A 
year ago, the industry estimated 52% of 
new gas heating installations for the suc- 
ceeding 2 years would be in new dwelling 
units. The advance reflects the continuing 
high rate of new housing activity. 

Nearly 1.1-million new heating custom- 
ers were added to gas utility lines during 
the 1954-55 heating season, bringing the 
total to about 14-million. More than 3-mil- 
lion of these are located in the Pacific states. 
An additional 2%-million are located in 
each of the East North Central and West 
South Central regions. 

Saturation of gas heating customers, 
compared with total residential customers 
served, exceeds 90% in the West South Cen- 
tral, Mountain and Pacific areas, -but still 
amounts to less than 10% in New England. 


SERVEL APPOINTS APPLE-HEWSON 


Promotions to top-level staff positions at 
Servel, Inc., have been announced. 

Allen E. Apple, formerly industrial rela- 
tions manager, becomes manager of em- 
ploye relations, and Jack Hewson, for- 
merly publicity manager, becomes director 
of public relations. Both will report di- 
rectly to Duncan C. Menzies, president. 

Mr. Apple joined Servel in 1947 as labor 
relations manager, and in 1951 was pro- 
moted to manager of industrial relations. 
For the past year he has been in charge of 
the company’s personnel division. 

Mr. Hewson has worked in the editorial 
departments of newspapers in Evansville, 
Indianapolis and Detroit, and for advertis- 
ing agencies in those cities. He was a com- 
bat intelligence officer in the Air Force dur- 
ing World War II; when the war ended, he 
aided in establishing and teaching the first 
armed forces’ public relations course. He 
went to Servel in 1946 as assistant advertis- 
ing and sales promotion manager, and was 
made publicity manager in 1950. 
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Furnaces, boilers, air conditioners — space, water and 
unit heaters! For every purpose, every purse— 
from one source. BRYANT, of course! 


(AUTHORIZED BRYANT HOME COMFORT DEALER) 


Only “Mr. B”’—the Bryant Home Comfort Dealer—has all 8 of 
these selling assets to build his business BIG: 
A name customers know and want 
Che most complete line of automatic 
heating, air conditioning, water heating 
. Quality equipment for every market 
Exceptional distributor service 
Professional sales training 
Personalized selling tools for you 
National advertising featuring you 
3. Co-op “‘Mr. B” ads for local papers 
For bigger profits now, for a secure and prosperous future—see your 
Bryant Distributor. Ask him about Bryant’s big “Mr. B” action 
a. program, and how it can make sales and money for you! 


® 
AUTOMATIC HEATING 
; AIR CONDITIONING 
WATER HEATING 
a) I 
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SOUTHERN GAS ASSOCIATION ISSUE 


NORTH 
: CAROLINA 
OKLAHO™M A 
SOUTH 
je CAROLINA 


This will be the gd successive year with an 





The Southern Gas Association Issue for 1955—the May issue—will have its initial 
distribution at the SGA Convention in New Orleans, May 16-18. 


EDITORIAL CONTENT in the Southern Gas Association issues of the Gas Journal were received enthusiastically 


Issue will be useful and interesting to readers in gas com- with highly-gratifying compliments . . . from the associa- 
panies throughout the 48 states: management ...engi- tion... from readers . . . from advertisers. 

neering . . . utilization . . . sales. IN 1955... the SGA Issue will have the objective of 
IN 1953 ...IN 1954... the Southern Gas Association meriting even more enthusiasm. 


AMERICAN Phone or wire collect, advertising space reservations to our nearest office: 








AMERICAN GAS JOURNAL will have a 


for initial distribution at the 1955 SGA Convention 





( 
3 . * A 
issue Of AMERICAN GAS JOURNAL that 
salutes the Southern Gas Association 
Convention 

( 


No other gas industry publication has 


so honored that aggressive association. 


ADVERTISING STAFF 


NEW YORK: John Wallace, 52 Vanderbilt Ave. MUrray Hill 4-1880. 


Y >» ‘é CHICAGO: E. V. Perkins, 53 West Jackson Blvd. HArrison 7-6883. 
| | PASADENA: Richard P. McKey, 465 East Union. RYan 1-8779. CLEVE- d 
Cc c LAND: Bill Faville, 317 Citizens Building. SUperior 1-7979. HOUSTON: ; 
s 


Roger Motheral, 2331 Goldsmith. MOnroe 5-3039. DALLAS: Jess Adkins, 
Davis Building. STerling 4404. 


DEADLINE FOR SOUTHERN GAS ASSOCIATION ISSUE: APRIL 27. 
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Solid aluminum alloy tank! Cannot produce rusty-red water! 
Priced comparable to lined-steel-tank types! 


Sensational new RUUD ALCOA ALLOY Automatic Gas Water Heater 


A “natural” for the profitable promotion of water 
heaters—and the thriftiest fuel they can use—Gas. 
Here’s the most dramatic combination of top quality 
and moderate prices in water heater history! 


Unprecedented valve! A solid aluminum alloy tank that 
can’t produce rusty-red hot water, in a quality unit 
priced competitively with ordinary lined-steel-tank 
water heaters! Outlasts, outperforms any other water 
heater at or near its price. Safely stores 

water at 180°. Laundry-Rated to keep pace 

with any automatic washer made. 


Recognized quality—backed by the com- 
bined skills and resources of two leaders in 





ADVERTISED Im 
The Saturday Evening 


POST 


MAIL THIS COUPON TODAY! 
Take advantage of the promotional oppor- 
tunities this exceptional value presents. 











NAME 


STREET 


Ruud Manufacturing Company 


Kalamazoo, Mich. « Toronto, Ont. 
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RUUD MANUFACTURING COMPANY 
Dept. H-1, 2025 Factory St., Kalamazoo 24-F, Mich. 
(] Have a Ruud man call on me. 


(] Mail further information on new RUUD ALCOA ALLOY 
Gas Water Heaters. 


BUSINESS NAM= 


their fields. RUUD . . . America’s oldest manufacturer 
of quality water heaters, and ALCOA .. . world’s 
largest producer of aluminum. 


Two-temperature conveniences! Optional RUUD duo- 
temp feature delivers two hot water temperatures from 
the same tank at the same time: Extra-hot water for 
automatic washers; 125° tap-safe water for bath, 
shower and lavatory. 


® Aluminum Co. of America 


| 
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NEW Gas Appliances 








Jetglas Water Heater—Day & Night 
A new, redesigned line of Jetglas Stand- 
ard and Master water heater now comple- 














ments the Jetglas interior with a new fea- 
ture—Pyraloy Armorcoat, an _ exclusive 
outside protective coating for the tank. 
This new outer coating, applied by a 
thermo-chemical process, is planned to pre- 
vent rust from condensation and to further 
lengthen the heater life. 

The new Jetglas Masters also feature a 
“Dual-safe” control system as a standard 
item of equipment. “Dual-safe” control em- 
ploys a new 100 per cent thermostat in the 
conventional position and a high limit con 
trol located near the top of the tank. 

The Jetglas Master line is available in 
:00 and 70 gal. capacities for large resi- 
dence demand, as well as ii the 30 and 45 
gal. capacities. The Jetglas Standard is 
available in 20, 30, and 40 gal. capacities. 
Day & Night, 700 Royal Oaks Drive, Mon- 
rovia, California. 


GAMA DIVISION ELECTS 2 MEMBERS 

Two companies have been elected mem- 
bers of the industrial gas equipment division 
of Gas Appliance Manufacturers Associa- 
tion. They are the Field Control division, 
H. D. Conkey and Co. and Charles A. 
Hones Co. 


NEW ROBERTSHAW PLANT OPEN 


Robertshaw-Fulton Controls Co. will be 
able to double its production of thermo- 
static controls and ignition devices for gas 
heating appliances at its new Grayson Con- 
trols division plant in Long Beach, Calif. 
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Top Range Gas Burners—Patrol 

Top range gas burners said to be 640 per 
cent lighter than conventional burners are 
made of stainless steel, and four of these 





burners weigh 2% Ibs. “Cross-port” con- 
struction of burner reduces size, and per- 
mits a single burner to be connected to a 
single-duty valve. There are actually five 
ports in one, and burner is engineered so 
that adequate secondary air is delivered to 
all parts of the flame for efficient operation. 

No separate burner, valve and venturi 
tube are required for simmer action, since 
one burner permits unlimited number of 
heating speeds from rapid boiling down to 
keep-warm. Heavy cast-iron burner heads 
and venturi tubes have been eliminated in 
the burner assembly, and replaced with 
light-weight, rust-proof, enamel-coated steel 
tubing. 

Rust-free burner head is easily removed 
for cleaning. 

Standard size burner has a Btu range 
from 9000 down to 500, and giant size 
burner from 12,000 to 600. The Patrol 
Valve Co., 2310 Superior Ave., Cleveland 
14, Ohio. 


Direct Lift Solenoid Valve 

\ new direct lift, soienoid-operated, pack- 
less valve, designed for low pressure appli- 
cation up to 7 psi, is now available in % 
and 2 in. pipe sizes. 

The new valve features simple construc- 





tion—the only moving element is a stainless 
steel core and composition disc—housed in 
a heavy duty, forged brass body. Designed 
primarily as a gas pilot control valve on 
power boilers, the rugged construction 
makes the 8030A suited for low pressure 
air and gas control on gas fired ovens and 
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FOR SALE 


Cooper Bessemer Type 11 Compres 
sor, twin engine, 2 cycle, 225 H.P. 
equipped with GMD 17” x 20” power 
cylinders and GDe2o 1714” x 20” com- 
pressor cylinders. 

Cooper Bessemer Type 12 Compres- 
sor, twin engine, 2 cycle, ch ge 
equipped with G.M.D. 17” x 20” power 
cylinders, GDgo 18” x 20” compressor 
cylinders, and Model Doyt Maxime 
Exhaust silencer. 

Waukesha Model WS-14F, 4 cylinder, 

” x 8”, go H.P. engine, natural gas 
carburetor, 12 volt starting. Rebuilt in 
1951. 

Ingersoll-Rand 
Compressor. 

Gould 6” centrifugal water pump. 


250 


ER1, 10” x 8” Air 


Write 
Lumberport-Shinnston Gas Co. 
Lumberport, W. Va. 











furnaces, automatic dispensing units, vac 
uum holding applications and similar units 

The 8030A valve can be used to contro! 
air, gas (manufactured and natural), pro- 
pane, butane, water, gasoline, light fuel oil 
and other fluids to 180F. Large-size ports 
(% in. orifice) have been provided to as- 
sure greater flow at exceptionally low pres- 
sure drop. 

Bulletin 8030A, Automatic Switch Co., 
Orange, N. J. 
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safety 
accuracy 
economy 


RELIANCE SERIES 1400 REGULATORS 


























Yu will find Reliance Series 1400 Service 
Regulators are specially adaptable to conversion of low 
pressure systems to high pressures...engineered for 
precise pressure control over a wide range of flows and 
supply pressures. Write for full specifications. 





es GENERAL SALES OFFICE: 1513 Race Street, Philadelphia 
‘ err Alhambra * Atlanta * Baltimore * Birmingha ‘ 
MERICAN ey | Denver « Erie * Houston « Kansas City 
METER COMPANY mtasesemts New York * Omaha ©¢ Pittsburgh « S 
: BAe +e IN CANADA: Canadian Meter Company, Limited, 














bs 
ea } 
Union type grey cast iron 
removable pipe section in- 


stalls easily in close quarters 
ot all angles — requires no 
alignment with diaphragm 
section. 


Alternate large area 
screened, vertical diaphragm 
—vertical vent top construc- 
tion positively prevents col- 

lection of water or 


Aibsen foreign material 


0 * Dallas on the diaphragm. 















SPRAGUE METERS 








BRANCH OFFICES 


DAVENPORT, IOWA | 
HOUSTON, TEXAS : 
LOS ANGELES, CALIF. . 

SAN FRANCISCO, CALIF. 


